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Universaux Creations Delco Pvt. Ltd. in
alliance with HSTRADE, comprises of
numerous well experienced worldwide
professionals with more than 20 years
of expertise, meaning each of our team
members knows what it takes to deliver
high quality product in a competitive
environment.

We appreciate the cultural diversity of
the every region around the world, its
customs and traditions. Our

experienced team is able to provide top
of the range products whilst flexible and
adaptive in role as service providers.

Qur team consists of numerous
experienced professionals inclusive of
Higher Management assisted by Farm
& Factory Coordinators, Packers,
QAQC heads, Freight, Customs &
Delivery experts, who without doubt,
exceed customers expectation in terms
of quality, budget & delivery time. Our

Universaux Creations Delco pyi. Lid.
India & UAE
in Alliance with

Greece & Bulgaria

Associated Companies have a long and

successful  manufacturing history
ranging from 20 to 150 years in
business.

We guarantee our Client value for their
money, in part by the efficiency of our
operation, but also by cost saving
initiatives which never compromise
quality. Our management goes through
ideas and prices with Clients to ensure
cost solution.
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SOME OF OUR PRODUCTS
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first large-scale culiimﬂion?'fs neheved to have taken place in Greece during the

an period in Crete before 2000 B.C. According to Ancient Greek mythology, the Olive was first

\p\ﬂsentad to Athena as a “gift from Gods’. In the Ancient Olympic Games, which took place every
fo

r years in Olympia, the sole pnzefwas an olive branch that, when placed on the head of the
o “’wtnner indicated the highest honor and sxmbnllzed peace.

In the Wﬁ% whlqkbtnc:k place ifi Athens in hi:tl'IDI: nf the Goddess Athena, the

winner's pi ora filled with Olive Oil. -
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Extra"ur’lrgn In.r )QIU
Virgin Olive Oil  °

!

ol iﬁuﬂ,‘ iltiffed & Marinated.
Blael Olives - \-’&Flwlu Temsitifed & Marinated.

a st el Olivads

| \ -
HEALTHBENGRS SR iain
The predominant fatty acid in olive oil is Dunﬁaturated ] """“-‘-";;:#*;1
acid, which is extremely healthy and is b 1) he p reduge.lnflamm Y7

tion, has beneficial effects on genes linked to

People who consume olive oil have a much lower risk of developing heart

stroke, it lowers blood pressure, does not cause weight gain or obesity & The ncient Greek
reduces the risk of developing type 2 diabetes. «AMPHORA”
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::;E:.':_' The culture of wine in Europe predates the Romans:in ancient Greece, wine was praised by poets, historians and artists, and was _11
frequently referred to in the works of Aesop and Homer. Dionysus, the Greek God of wine, represented not only the intoxicating
power of wine, but also its social and beneficial influences. He was viewed as the promoter of civilization, a lawgiver, and lover of
peace, as well as the patron deity of agriculture and the theatre. Indeed, according to ancient Greek historian Thucydides, "Eg
“the peoples of the Mediterranean began to emerge from cruelty when they learnt to cultivate the Olive and the Wine! .F:""

— ,

. Wine culture was believed to have been introduced to India by Persian traders sometime in the 4th millennium BC. During the 3~

- Period of the 2nd and st millennia, the Aryan tribes of the region were known for their indulgence in wine. The text of the

Ancient Books mention at least one alcoholic drink that may have been wine related - Sura, which seems to have been a type of

7+ Wine that was fermented with Honey. The first known mention of grape-based wines was in the late 4th century BC writings of
. Chankya who was the chief minister of Emperor Chandragupta Maurya.
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Types Of Wines :

Sparkling Wine - The “sparkles" in Sparkling wine are bubbles of

. carbon dioxide, which is a natural byproduct of the fermentation

BN process. Champagne is one of the well known sparkling wine.

* Although-many dry sparkling wines are referred to as champagne,

technically Champagne is a sparkling wine from the Champagne
region of France.

Red Wines - Red wines are made from "black" (red-colored) grapes

" fermented with the skin included. The skin is what imparts the red
color to the wine. Red wines typically have a more robust flavar, and
pair well with food that is similarly robust, such as red meats (lamb),
hearty pasta dishes, etc. They are usually drunk at or just below room
temperature.

;q
White wines = White wines are from either "black” (red-colored) or
"white" (green-colored) grapes, fermented without the skin. White
wines are usually drunk cold, with lighter foods such as poultry and

m

\ cts show pag some of Rose wines - Rose Wines are pink or blush-colored. The pink color
Wine Products shown on this < II‘E 3 of the comes from the fact that the grape skin is included for just the first few
products represented by us

hours of the fermentation process, or sometimes due to the wine being
a mixture of red and white wines. Most rosé wines are medium-sweet,
especially in the US. But some of the best European rosés can be very
S RS CRTEIE CEE R DAL E CEIS LI CEL R gy The sweeter rasés tend to be favorites of people who are new to
wine, because they are often light and somewhat sweet. For this
reason, they are a good choice if you are new to wine.

!E

- Napoleon Bonaparte.




SOME OF OUR PRODUCTS (CONT'D) :

WINES (cont'd)

Health Benefits of Wine

(as evidented by various worldwide studies) :

1. Reduces Heart-Attack Risk - Moderate drinkers suffering
from high blood pressure are 30 percent less likely to have a
heart attack than nondrinkers.
2.Reduces Risk of Type 2 Diabetes - Moderate drinkers have 30
percent less risk than nondrinkers of developing type 2
diabetes.
" 3.Cuts Risk of Colon Cancer - Moderate consumption of wine
(especially red) cuts the risk of colon cancer by 45 percent.
4.5lows Brain Decline - Brain function declines at a markedly
g faster rate in nondrinkers than in moderate drinkers.
5.Promotes Longevity - Wine drinkers have a 34 percent lower

mortality rate than beer or spirits drinkers.
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The Banana Plant, or Musa acuminata, is one of the most important fruit-
ing plants on the planet Earth. A 2011 study of production and exporta-
tion of bananas by the Food and Agricultural Organization found that
worldwide, a total crop of 145 million metric tones was produced and
India led the world by producing 20% of this, followed by Philippines.
We are proud exporters of bananas from these two countries.

A medium-sized banana contains approximately 9% potassium, 11%
vitamin C, 33% vitamin B&, 14% manganese, 10% copper, and 8% magne-
sium of the recommended dietary intake (RDI) along with a range of anti-
oxidants. Moreover, significant amounts of vitamin A, vitamin C, iron, zinc,

niacin, thiamin, and selenium are also present. The most abundant forms

of carbohydrates found in bananas include glucose, sucrose, and fructose.

Specification of Cavendish Banana provided by us :
Hand 4/5/6 - Fruit Age : 10 to 12 Weeks Maximum, Finger Length : 19 ¢cm
(7.5 inches) to 30cm (12 inches) from pulp to tip, Calibration : 39mm to
47mm.

Hand 7/8/9 - Fruit Age : 10 to 12 Weeks Maximum, Finger Length : 16.5 cm
(6.5 inches) to 19cm (7.5 inches) from pulp to tip, Calibration : 36mm to
42mm.
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Packaging (an important aspect) :

Packed in vacuum Poly-bag in strong corrugated boxes
PE Foam protection between each layer of banana
13.5-kgy. Met Weight Box: 1,540 boxes per 40-ft. reefar container, non-palletized,

We observe the following guidelines for processing and packing:

a) No "high packing" and no added clusters to boxes unless directed otherwise
by the Buyer. This reduces bruising and premature ripening.

b) All bananas will be thoroughly dried before packing so as to ensure no mois-
ture content in vacuum sealed bags above 10%. This reduces scarring of fruit.
We include a temperature recorder device in the containers to monitor tem-
perature for the entire duration of the shipment trip. We include ethylene filters
in containers to prevent premature ripening.

c) Major advantages of our packaging are:

1. Hygiene : The atmosphere ids kept free of Micro-Organism, Ethelyn and Fungi.
2.Chlorophyll loss is delayed.

3. Environmental pollution, the mixture of the odour and pathology 1
development are drastically reduced. -
l:.
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v Health Benefits of Cavendish Banana

‘ block the stomach. Reportedly, the athletes consume bananas to increase

) active role in the formation of antibodies and hemoglobin in the blood.
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SOME OF OUR PRODUCTS [GI]NT'] :

Banana(Cont'd)

(as evidented by various worldwide studies) :
1. A great energy source. The carbohydrate content is simply enough to

energy instantly when competing.

2. Makes the heart healthy. This is due to the high potassium content and is
very effective in preventing high blood pressure which is the source of a
heart attack.

3. Balances blood. Cavendish bananas are rich in vitamin B6, which plays an

Vitamin Bé is also known as balancing sugar levels in blood.

4. Protects the nervous system and the potential for stroke away.

5. Mood booster. Because bananas contain tryptophan, a compound that
plays a role of serotonin, a substance that is responsible for feelings of
happiness and relax in humans.

6. Maintains kidney health. Because potassium in Cavendish bananas could

‘ reduce eksreksi calcium in the urine.
7. Soothes the stomach and relieves the pain of wounds in the stomach.
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Rice is the seed of the grass species Oryza sativa which was domesticated

SOME OF OUR PRODUCTS

roughly 10,000 to 14,000 years ago. The two main edible subspecies of rice -

Indica & Japonica - have both originated from Asia and historians believe that \
the Indica variety of rice was first domesticated in the area covering the foothills

of the Eastern Himalayas (i.e. north-gastern India). -
-~ >

Rice is a major portion of diet for more than half of the world's population. White
rice is the most commonly consumed type, but brown (whole grain) rice is . .

becoming increasingly popular due to its further health benefits.

The impact of the Rice:

Two Japanese car brands have been named after rice : Toyota, meaning “Bounti- !
ful Rice Field," and Honda, meaning “Main Rice Field". The Chinese word for rice
is the same as the word for food. In Thailand, when you call your family to a meal,

you say, "Eat rice”. The custom of throwing a handful of rice at newly weds origi-

nally symbolized fertility and the blessing of many children. Today it symbolizes

prosperity and abundance.
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RICE (Cont’d)

We specialize in providing following Rice products :
( All products shall be well graded silky polished, sortexed)

Premium Basmati Rice,

Classic Basmati Rice,

Premium Basmati Golden Sella,
Premium Basmati White Sella,
Classic Basmati White Sella,
Premium Long Grain Rice,

Sona Masoori Rice,

Premium Long Grain Golden 5ella,
Premium Long Grain White Sella,
Long Grain White Sella,

Long Grain Rice,

Super Mongra Rice, (Broken rice).
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Cholesterol free
and controls
hypertension

B Powdered rice Great source of
cures certain | energy, vitamins
skin ailments and minerals

"'"""- Gives reljef
from irritable
I:rc:wel syndrome

Mutrients® Minerals* Witamins® . Husk of

Carbobwdrate 75 i A neae 8N Folate 14% I"ICE hEIpB t[}
Cabories M4 Sarler 11%: Thizmin 11%
Protein 5% Iron % Miacin 7% treat I'.‘I'l,l'EE ntery

heatary Fiber /% Phosphorus 3% Yitarmin Bb 5%
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CONTACT US

Mob : +971.50.4453094 (UAE)
+91.9990.030.567 (IND)

Skype: rohit.tiwari25

INDIA

Mew Delhi, India
Tel:4+91.11.4551.1854
info@ucdinternational.com

UAE

Abu Dhabi, UAE
Tel: 4971.2.6261030
rohit@ucdinternational.com




